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Rich Kahn, CEO and co-founder of Anura.io is a trail-
blazer in the fight against ad fraud. With a career 
spanning from the early days of the internet to 
leading advancements in AI-driven fraud detection, 
Rich has transformed how businesses protect their 
digital advertising investments. His innovative ap-
proach prioritizes accuracy, transparency, and pro-
active fraud prevention, setting Anura apart as a 
leader in the industry. A passionate advocate for 
ethical digital practices, Rich continues to shape a 
fraud-free future for global brands. 

As we connect with visionary leaders who are reshaping 
industries, the insights they offer continually inspire us 
with their boldness and innova�on. Our conversation with 
Rich Kahn, CEO and co-founder of Anura, gave us a fascinat-
ing glimpse into how a relentless pursuit of solving complex 
challenges can transform the landscape of digital advertis-
ing. Rich's forward-thinking approach to tackling ad fraud is 
protecting businesses and pushing the boundaries of how 
AI, cloud computing, and transparency can redefine the 
future of digital marketing. His journey challenges conven-
tional practices and showcases the power of innovative 
leadership to influence the future of technology.
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Rich Kahn, CEO of Anura.io – From 
Internet Pioneer to Ad Fraud Visionary

Rich Kahn, CEO and co-founder of Anura, has built a 
career defined by innova�on and perseverance. From the 
early days of dial-up modems and bulletin board systems to 
his current role leading one of the most advanced ad fraud 
detection platforms, Kahn's journey is a testament to his 
passion for technology and ability to stay ahead of the 
curve in a rapidly evolving industry.
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Today, Anura is a leader in ad fraud detec�on, 
providing businesses with a data-driven solution 
to protect their ad spend and ensure their digital 
marketing campaigns reach real people. Kahn's 
journey from the early days of the internet to 
the forefront of ad fraud detection is a testa-
ment to his ability to recognize emerging trends 
and stay ahead of the competition.

Kahn's fascina�on with technology began in the late '80s when he 
ran a bulle�n board system (BBS) connected to ARPANET, the precur-
sor to the internet. "It was amazing that I could send a message across 
the country, even if it took days to get there," Kahn recalls. As the in-
ternet opened to the public in 1991, Kahn quickly saw its potential and 
began devouring articles and subscribing to magazines about the 
web's early developments. In 1993, driven by curiosity and ambition, 
he launched his first internet marketing venture: a newsletter covering 
internet trends and emerging websites.

What started as a side project soon became something much more 
significant. Within six months, Kahn's newsletter had grown to 20,000 
opt-in subscribers, and advertisers began asking to place ads. "I wasn't 
planning on making money from it, but when someone asked if they 
could advertise, I figured, why not?" Kahn says. This unexpected turn 
led him into internet marketing, where he would eventually launch a 
series of businesses, including a web mall, an internet service provider 
(ISP) with 300 phone lines running out of his home, and a paid-to-surf 
advertising company.

By the early 2000s, Kahn and his wife, Beth, founded eZanga, a digital 
marke�ng company specializing in pay-per-click (PPC)  and pay per call 
adver�sing. But as eZanga grew, so did an alarming problem: ad fraud. 
"We started no�cing that much of our traffic wasn't real. It was bots, 
and no one was talking about it," Kahn explains. Determined to solve 
the issue, he built his own ad fraud detection system in 2005, which 
eventually became Anura's foundation, launching in 2017. 

The issue of ad fraud has grown exponen�ally
as digital adver�sing has become more sophis-
�cated. For Rich Kahn, ad fraud is not just a fi
nancial problem but a threat to the trust that
underpins digital advertising. "In 2023, digital ad
spend was around $600 billion globally, and
$125 billion of that is stolen by fraud," Kahn 
says. His frustration with the industry's response
to this growing problem led him to create Anura,
which focuses on accuracy and transparency to
solve ad fraud in a way other solutions do not.        

Rich Kahn's Vision for Tackling 
Ad Fraud and Innovating in the 
Digital Landscape 

The Evolution of Ad Fraud: A 
Persistent Challenge in Digital 
Advertising



Ad fraud today is more sophis�cated than ever, o�en involving 
bots that mimic natural human behavior to bypass traditional de-
tection systems. Kahn explains that many fraud detection compa-
nies use a scoring system that assigns a probability of fraud. 
"They'll say, 'This visitor is 70% likely to be fraud,' but what about 
the other 30%? What if that 30% is a real customer?" Kahn asks. 
"We don't play that game. At Anura, we either know it's a fraud or 
don't mark it as a fraud at all."

This high standard of accuracy sets Anura apart in an industry 
where many companies rely on guesswork. Kahn's approach to ad 
fraud detection is built on more than two decades of experience in 
digital marketing and data analysis. "We've been building our solu-
tion since 2005, and we're constantly updating it," Kahn says. 
"With trillions of data points and a team that's always finding new 
fraud patterns, we can stay ahead of fraudsters in ways other com-
panies simply can't."

The ad fraud detec�on industry is crowded with compe�tors, 
from established players like Google's reCAPTCHA and Integral Ad 
Science (IAS) to newer entrants claiming innovative fraud detec-
tion methods. Kahn is no stranger to the competi ve landscape, 
and he is confident in Anura's ability to outperform even the most 
prominent names.

"One of the biggest problems in this industry is 
the false sense of security that some fraud de-
tection companies provide," Kahn explains. 
"Many companies use pre-bid fraud solutions, 
scanning traffic for issues like IP mismatches or 
outdated browsers. The problem is that these 
solutions only look at the surface. They're catch-
ing the low-hanging fruit—what we call 'general 
invalid traffic' or GIVT—but they're missing the 
more sophisticated fraud (SIVT), which is the 
real problem."

Kahn elaborates that many of these solu�ons 
rely on outdated methods fraudsters have 
learned to bypass. "Fraudsters know exactly how 
to avoid GIVT filters. They're using residential 
proxies, AI-driven bots, and cloaked IP addresses 
that make them look legitimate users. You'll miss 
the sophisticated fraud if you only look at IP ad-
dresses and user agents."

What sets Anura apart, according to Kahn, is its 
ability to detect not just GIVT but also "sophisti-
cated invalid traffic" (SIVT)—the harder-to-de-
tect fraud that other companies often miss. 
"We've gone head-to-head with major competi-
tors like Google's reCAPTCHA, and we've won 
business because of our accuracy," Kahn says 

Competition in the Ad Fraud Detection 
Industry: How Anura Sets Itself Apart 



"We beat Google reCAPTCHA twice last 
week alone," Kahn shares. "Our system is 
more thorough and accurate, which cli-
ents need. No one can afford to have 15% 
or more of their real visitors mismarked 
as fraud, which happens with many of the 
solutions on the market. That's why com-
panies come to us."

Kahn goes even further, highligh�ng that 
Anura provides unparalleled proof of 
fraud. "We don't just tell clients that a vis-
itor was fraudulent—we show them ex-
actly why we know it was fraud," he ex-
plains. Our clients can drill down into the 
data and see the patterns that flagged the 
visitor as fraudulent. This level of trans-
parency is what sets us apart from com-
petitors."

This commitment to accuracy and trans-
parency is why Anura has gained the trust 
of its clients, including global brands and 
major ad agencies. "We're not just about 
blocking fraud. We're about helping busi-
nesses understand their traffic and make 
smarter decisions," Kahn emphasizes. 

proudly. He explains that Anura's detection system doesn't just rely on a handful of 
data points. Instead, it analyzes dozens of real-time signals, using AI and machine 
learning to identify patterns that indicate fraud. 

As Anura grew, cloud compu�ng became 
a crucial part of its infrastructure, en-
abling the company to scale efficiently 
and handle massive amounts of data in 
real-time. Kahn advocates for cloud com-
puttng, recognizing its ability to make op-
erations more agile and cost-effective. 
"Cloud computing has revolutionized the 
way we operate. It allows us to process 
vast amounts of data quickly and scale up 
or down as needed, which is essential in 
an industry where things change rapidly," 
Kahn explains.

Cloud compu�ng is also cri�cal in making 
Anura's opera�ons more efficient and re-
ducing the need for physical servers and 
infrastructure. "Before cloud computing, 
we had to invest heavily in hardware, 
which meant a lot of upfront costs and 
limitations on how quickly we could 
grow," Kahn recalls. Now, we can scale 
our operations based on demand without 
worrying about overcommiting resourc -
es."

Rich Kahn firmly believes in the 
power of AI and machine learning 
to aid in the combat of fraud. 
"Fraudsters are gettng more so -
phisticated, and AI and Machine 
Learning is essential for staying 
one step ahead," Kahn says. But he 
also quickly points out that AI 
alone isn't enough. "AI is a 
tool—it's only as good as the data 
you feed it and the people that use 
it. You'll miss a lot of fraud if you 
don't have the right data or the 
right experience to use it."

At Anura, Machine Learning plays 
a crucial role in detecting real-time 
fraud. 

"Our ML scans traffic pa�erns and 
behaviors that indicate fraud and 
alerts our team of its findings," 
Kahn explains. Which allows Anura 
to adapt to new fraud tactics as 
they emerge. "We're finding one or 
two new fraud attacks every week. 
Our team digs into the data, does 
the research, and then updates the 
model to catch those patterns 
moving forward."

Kahn shares an example of how 
fraudsters are using AI to mimic 
natural human behavior. "There 
are bots now that can move a 
mouse like a human, click on ads, 
and fill out forms. These bots are 
smart, but we're smarter. Our solu-
tion can pick up on subtle patterns 
that give them away."

Leveraging Cloud 
Computing for Efficiency 
and Scale  

AI and Machine 
Learning: The Future 
of Fraud Detection 



Combining machine learning with Anura's extensive data 
set and experienced team, has allowed the company to 
consistently outperform competitors and adapt to the ev-
er-changing landscape of ad fraud. "We're constantly train-
ing our solution on new data, which comes from thousands 
of global sources. Which gives us an edge because our 
system is always learning from real-world traffic and fraud 
attempts," Kahn explains.

Anura's system doesn't just react to fraud—it anticipates it. 
By identifying early indicators of fraudulent activity, Anura 
can block bad traffic before it causes a major attack, helping 
clients protect their ad spend more effectively. "Fraudsters 
are getting more creative, but we're always one step ahead 
because of our solution and the experience we bring to the 
table," Kahn adds.

This proac�ve approach is what Kahn believes will define 
the future of fraud detec�on. Rather than relying on reac-
tive measures, companies must build systems that can pre-
dict fraud and prevent it before it occurs. "The future of 
fraud detection is about being proac�ve, not just reactive," 
Kahn says. "Our goal is to create a system that can antici-
pate fraud patterns and block them before they even have a 
chance to impact our clients' campaigns."

At the heart of Anura's success is its commitment to build-
ing trust through transparency. In an industry where many 
companies offer "black box" solutions—where clients have 

little visibility into how decisions are made—Anura takes a 
different approach. Kahn believes that transparency is critical 
to building lasting relationships with clients, and he's made it 
a cornerstone of Anura's business model.

"We provide our clients with real-�me data, detailed re-
ports, and complete transparency into why we flagged cer-
tain traffic as fraud," Kahn explains. "We don't just tell them 
something is fraud—we show them the data behind that de-
cision."

This level of transparency has been a game-changer for Anu-
ra's clients, many of whom were frustrated by the lack of 
clarity provided by other fraud detection systems. "We've 
had clients come to us saying, 'I don't know why my other 
fraud provider is blocking this traffic. 

They just gave me a percentage score and no explana�on,'" 
Kahn says. "That's not how we operate. We give clients the 
proof they need to understand and trust the decisions we're 
making."Kahn emphasizes that this transparency is not just 
about building trust—it's about empowering clients to make 
better decisions. "When you understand what's happening 
with your traffic, you can make more informed decisions 
about where to invest your ad spend, which partners to 
trust, and how to optimize your campaigns," Kahn explains.
This commitment to transparency is one of the reasons 
Anura has earned the trust of some of the world's biggest 
brands. "We're not just a vendor to our clients—we're a 
partner. We work closely with them to help them achieve 
their goals, which means being open and honest about ev-
erything we do," Kahn adds.

Building Trust Through Transparency: 
Anura's Commitment to Clients 



It allows us to process massive amounts of data in real-�me 
and scale up or down as needed. Because of the cloud, we 
can handle more traffic, process more data, and respond to 
fraud faster than ever before." As Kahn looks ahead, he also 
anticipates that regulatory frameworks like GDPR and CCPA 
will play a more significant role in the future of ad fraud de-
tection. "Companies are going to be held more accountable 
for how they handle data, and that's going to drive a greater 
demand for transparency and fraud prevention," Kahn ex-
plains. "We're already seeing that with some of our cli-
ents—they want to know exactly what's happening with 
their data and ensure it's being protected."Ultimately, Kahn 
envisions a future where ad fraud is no longer a significant 
business issue. "It's a lofty goal, but I believe we can get 
there," Kahn says. "With the right tools, the right mindset, 
and a commitment to innovation, we can build a digital eco-
system that's free from fraud."

Rich Kahn's entrepreneurial journey offers valuable lessons 
for tech innovators who are just starting out. One key piece 
of advice he shares is to avoid hiring friends. When you're 
starting a business, your first instinct is to hire people you 
trust, like friends," Kahn explains. But that can lead to prob-
lems down the road. When things go wrong, you're stuck be-
tween being the boss and being a friend, and that rarely 
ends well."Kahn also encourages tech innovators to boot-
strap their businesses whenever possible. "I've built six or 
seven multi-million-dollar businesses without outside

As Rich Kahn looks to the future, he sees the landscape of 
ad fraud detec�on becoming even more complex, but he's 
confident that Anura is well-positioned to stay ahead of the 
curve. "Fraudsters are always going to be looking for new 
ways to exploit the system, and we need to stay one step 
ahead," Kahn says. "That's why we're constantly innovating, 
constantly refining our models, and constantly expanding 
our data set."One area where Kahn sees tremendous po-
tential is the integration of fraud detection with broader 
business intelligence systems. "Fraud detection isn't just 
about blocking bad traffic—it's about using the data we col-
lect to help businesses make better decisions," Kahn ex-
plains. "We're sittng on a treasure trove of data about traf -
fic patterns, user behavior, and fraud trends. That data can 
be incredibly valuable for businesses if they know how to 
use it."Kahn believes that fraud detection will become an 
integral part of their overall business intelligence strategy as 
businesses become more data-driven. "We're already 
seeing companies use our data to optimize their marketing 
strategies, make smarter decisions about their ad spend, 
and even improve their customer targeting," Kahn says. 
"The future of fraud detection isn't just about protecting ad 
spend—it's about helping businesses use data to drive 
growth."Cloud computing will also play a critical role in 
ura's ability to scale and meet the needs of an increasingly 
global client base. "The cloud has been a game-changer for 
us," Kahn explains. 

Vision for the Future: The Next 
Frontier in Ad Fraud Detection 

Advice for Emerging Tech Innovators: 
Lessons from Rich Kahn's Journey 



funding," he shares. "If you can get funding, that's great, but remember that you'll be ac-
countable to those investors. Bootstrapping gives you more control over your business and 
your vision."For those with the skills to build their own solutions, Kahn advises starting small. 
"If you have an idea, start building it yourself," he says. "Get some customers, prove the con-
cept, and then decide if you need outside funding." This approach has allowed Kahn to con-
trol his businesses and their growth.Finally, Kahn stresses the importance of adaptability. 
"The tech industry evolves quickly, and you have to be ready to pivot," he says. "Staying flexi-
ble and constantly seeking new ways to solve problems is key." His ability to embrace change 
and navigate new challenges has driven his success—a lesson he hopes will resonate with 
and inspire other tech innovators.

Rich Kahn's journey from the early days of the internet to the forefront of ad fraud detec-
�on is a testament to his passion for innovation and ability to adapt to a rapidly changing 
digital landscape. His commitment to transparency, accuracy, and continuous improvement 
has positioned Anura as a leader in the fight against ad fraud, and his forward-thinking ap-
proach ensures that the company will continue to innovate in the years to come.Kahn's 
advice to emerging tech innovators is grounded in his own experiences. He emphasizes the 
importance of building strong foundations, staying flexible, and prioritizing transparency and 
trust. As digital advertising continues to evolve, Kahn's insights offer a roadmap for navigating 
the future of intelligent innovation with integrity.By championing the fight against fraud and 
embracing the challenges of tomorrow, Kahn and Anura are helping to shape a future where 
businesses can thrive in a fraud-free digital ecosystem.

Visionary Leadership for a Fraud-Free Future 
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